5 Growing Benefit Challenges (+)

5 Winning Strategies for Employers and their Employees

freshbenies

A FRESH APPROACH TO BENEFITS

Healthcare budgets are tapped-out. Still, employees are frustrated with the system, gaps in care and skyrocketing out of pocket costs. How do you change the story?
Provide practical tools that deliver strategic services to employees — all in one freshbenies membership with market-leading engagement.

Benefit . . .
Challenge The Pain Your freshbenies Strategy The Wins
= * Improves any health plan and simplifies the
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» Immediate family members get help, too

Disclosures: This plan is NOT insurance. This discount card program contains a 30-day cancellation period. The plan is not insurance coverage and does not meet the minimum creditable coverage requirements under the Affordable Care Act or Massachusetts M.G.L. c.
111M and 956 CMR 5.00. Learn more at freshbenies.com. Discount Plan Organization: New Benefits, Ltd., Attn: Compliance Department, PO Box 803475, Dallas, TX 75380, 855-647-6762. Some state restrictions may apply.
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5 Sales Strategies that WORK  freshbenies

Need new strategies to help your clients? Our best brokers use these methods to sell freshbenies with proven results. A FRESH APPROACH TO BENEFITS
@ When plan disruptions are imminent, implement When there's past low usage of similar services,
Advocacy services ahead of other changes demonstrate the value of a provider that drives

engagement and reports utilization

| had 3 health plan options and wasn’t sure which PY
would be right for my family. | gave the info to my \

Health Pro. She searched for my current providers, o validated
figured how much our prescriptions would cost, ave ra e HealthValueAwards
and compared deductibles to guide me to the o utlllzatlon 2019

BEST choice for my family’s needs. — Janet

Winner
@ When self-funded groups need to control costs, When more costs are shifted to employees, provide
equip employees to become better healthcare consumerism tools that help families control
consumers for strong ROI healthcare — saving them hundreds to thousands

My son was sick and needed a couple of prescriptions.
| looked them up with the freshbenies app and found

| could save over $70 on one of them just by driving 5
minutes to a local grocery store. | couldn’t believe it!
I’'m glad | used the app. It’s so easy! — Kari

The doctor referred me to an MRI facility that
quoted $3500...the freshbenies Advocacy service
found me a facility that cost $400. — Dan

When there are populations of unbenefited employees,
differentiate by providing a benefit that gives value to ALL employees.

I’'m so grateful for my freshbenies membership! It has truly saved me hundreds of dollars over the last several months. | saved
$50 on a routine dental check-up, used telehealth 4 times, saved about 50% on prescriptions that were written over the phone,
saved time going to the doctor, and saved money on my contacts. LOVE FRESHBENIES! — Connie




